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Mechanisms, Pathways, and Model Construction of the International

Communication of Bashu Culture Empowered by Short Videos

YI XUE
Sichuan Film and Television University, Chengdu, Sichuan, China

Abstract: Short videos have become an important medium for the international communication of Chinese culture.
Compared with traditional external publicity and long-form documentaries, short videos rely more heavily on visual
presentation, emotional engagement, platform recommendation, and user interaction, thereby creating new possibilities for
the cross-cultural expression of regional cultures. Bashu culture encompasses multiple resources, including intangible
cultural heritage, food culture, historical heritage, urban life, and landscape aesthetics. However, its international
communication still faces problems such as fragmented cultural symbols, insufficient narrative translation, weak platform
adaptation, and inadequate use of audience feedback. Taking the international communication of Bashu culture empowered
by short videos as its research object, this paper selects YouTube as the field of observation on the basis of existing literature.
It organizes publicly available search results collected on July 3, 2026, initially identifies 266 candidate videos, and then
selects 30 videos within 15 minutes as typical observation samples according to thematic relevance, video length, view
count, and coverage of cultural types. The study finds that the communication of Bashu culture on YouTube shows
relatively clear differences across content types: food, Sichuan opera face-changing, and Li Ziqi-style pastoral narratives
are more likely to receive higher view counts, while content related to Shu brocade, Shu embroidery, Dujiangyan,
Sanxingdui, and Emei martial arts has a relatively limited communication scale but strong cultural recognizability and
deeper interpretive value. Based on sample observation and theoretical analysis, this paper proposes a six-stage
communication path consisting of cultural resource selection, audiovisual symbol recoding, scene-based narrative
transformation, language adaptation, platform distribution, and feedback optimization. It further constructs a three-
dimensional interactive model of platform logic, cultural logic, and audience logic, with the aim of providing reference for
the international communication of Bashu culture and other local cultures.

Keywords: short videos; Bashu culture; international communication; YouTube; local culture; cross-cultural narrative
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